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SAN FRANCISCO, CA (4/12/10) –  

FLOODGATE LAUNCHES INVESTMENT FUND USING INTERACTIVE WALL 
Full-body Interactive Display Socially Conveys Brand Message 

The Floodgate Fund, a leading Menlo Park angel investment firm founded by Mike Maples, 
Jr., used an innovative socially interactive wall created by Snibbe Interactive to launch their 
new brand at the historic Flood Mansion in San Francisco last month. 

“We wanted to celebrate our launch by showcasing the world class entrepreneurs we have had 
the privilege of working with. It was important to put forth this brand message to the high 
profile entrepreneurs and investors who came to our event. Given our involvement in digital 
media and high tech entrepreneurship, making this a visual and interactive experience was 
critical,” says Ann Miura-Ko, Partner in Floodgate. 

Floodgate commissioned Snibbe Interactive to create a customized InfoTiles SocialScreen 
interactive projection for attendees to browse information, turning Floodgate’s branding 
message into a social interactive game. When people flip over virtual tiles they learn about 
Floodgate’s investments in companies such as Twitter and Digg, as well as learning about 
Floodgate’s team and philosophy. And because of the large scale of interactive display, many 
people could interact with the screen at once. 

“We couldn’t have found a better way to get a brand message across in a social setting. The 
interaction conveyed our brand message directly from the display to the attendees, allowing 
me to focus on the high level interactions with our guests,” says Ann Miura-Ko.  

Snibbe Interactive’s CEO, Scott Snibbe says, “Some of the world’s top brands are purchasing 
our unique social solutions for face-to-face marketing. With an interactive wall, people are 
excited to explore all of the information a company wants to convey, because the experience 
is social, physical, and fun. We’re seeing more and more of the world’s top brands using 
interactive displays for special events like Floodgate’s, and in trade show, retail, and 
corporate settings.” 

Ann Miura-Ko said, “I would definitely use a SocialScreen again for an event like this, and 
we’re already talking to Snibbe Interactive about installing an interactive wall permanently in 
our new office space.” 

ABOUT SNIBBE INTERACTIVE 

Snibbe Interactive creates magical spaces where marketing, museums, and entertainment 
become interactive personalized social experiences. People use their whole bodies to interact 



with our SocialSpace™ products in a process as engaging as a movie and as social as a 
conversation. Using SocialShare™ technology, people create personalized videos they share 
in online social networks like Facebook, MySpace and YouTube to exponentially increase 
reach. Our interactive products increase dwell time, frequency of visits, and recall of ideas 
and products. 

ABOUT FLOODGATE 

FLOODGATE helps today’s most ambitious entrepreneurs develop tomorrow’s great 
business success stories. We’ve developed a new approach to investing in world-changing 
ideas, which we call the Super Angel Approach. Looking at the world through the eyes of the 
entrepreneur, we’ve filled a widening gap between Angel investors and venture capital firms.  
But we help companies with more than just fundraising: we help them discover, refine, 
evolve, and master the core elements of their businesses so they will be in the best possible 
position to one day “open the floodgates” to market disruption and dominance. 

### 

For more information about this topic, or to schedule an interview with Scott Snibbe, please 
call Maribeth Rubin at (415) 822-1442 or email maribeth@snibbeinteractive.com. Pictures 
and video are available at http://www.snibbeinteractive.com/blog/press-releases.  

 


